
June 28, 2016 
Ms. Marlene H. Dortch
Secretary 
Federal Communications Commission 
445 12th St., SW, Room TW-A325
Washington, D.C. 20554 

Re: Protecting the Privacy of Broadband and Other Telecommunications Services, WC
Docket No. 16-106 (“Broadband NPRM”)

Dear Ms. Dortch:

On June 27, 2016, and in my capacity as Founder and CEO of Atomite, Inc. (“Atomite”), I met with 
Sherwin Siy, David Brody, Melissa Kirkel, Alex Espinoza, Brian Hurley, Gail Krutor and Brad Bourne 
from the Wireline Competition Bureau to discuss the Commission’s Broadband NPRM.  During the 
meeting we discussed comments filed in the Broadband NPRM proceeding by Atomite on May 25, 
2016, in general, and, as reflected in the attached summary presentation, the various ways in which 
Atomite’s TransPrivacy™ data privacy management (DPM) software solution offer the features and 
functionalities of the “consumer-facing privacy dashboard”1 and “privacy protection seal”2  the 
Commission inquiries about in the Broadband NPRM, in particular.  

Sincerely, 
/s/ Jon Fisse

Founder and CEO
Atomite, Inc.
 (917) 882-8944
 jfisse@atomite.net

1 Broadband Privacy NPRM at para. 95.
2 Broadband Privacy NPRM at para. 257.



Select Atomite Demo Site Screenshots 



Homepage 
Customer receives a link to a 
personalized affirmative ‘opt-in’ 
start page via several mediums: 
i)  A push notice from her wireless 

carrier asking whether she'd be 
interested in learning how to 
put her data to work in 
exchange for rewards; 

ii)  She’d see a similar message 
when paying her wireless bill or 
when she’s navigated to the 'do 
not track' option through her 
mobile device settings and is 
about to opt-out; and 

iii)  She’d see a similar message as 
part of a general marketing 
campaign run by her carrier.   



Your data 

This is the control center. 
Customer can click ‘Enable all’ to 
share all data or click 
‘Customize’ to pick and choose 
what to share. Customer clicks 
“Customize.” 



Main data profile 

Customer clicks ‘Customize’ in 
‘Characteristic Data’ box. 



Characteristic data 

Customer earns Privacy Points™ 
for each item of information she 
enables an Atomite licensee to 
put to work for marketing 
purposes.  Additional Privacy 
Points™  are given for updating 
the information. 



Redeem Privacy PointsTM 

Now the customer can redeem 
Privacy Points™ for rewards.   


